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Plastic Free Communities has been a 
central part of Surfers Against Sewage’s 
resilience and impact through this period. 
Our volunteer Community Leads have 
been amazing at keeping the energy of our 
collective environmental movement alive, 
ensuring that actions continued through the 
periods of lockdown and isolation. I think we 
all realized the vital and urgent importance 
of protecting our green and blue spaces 
more than ever when our access to these 
spaces was curtailed.

I’m so proud of the impact Plastic Free 
Communities have helped deliver. Whether 
on the coastline or inland, they truly have 
delivered Ocean Activism everywhere. We 
are more than surfers. We are a nationwide 
community of people driving environmental 
action through the prism of plastic. Whilst 
Covid-19 might have brought a new wave of 
single-use plastic with it in the form of PPE 
and lateral flow tests, the response has been 
such an inspiration. Rather than capitulate, 
our volunteer leads have innovated, re-
engineered and mobilised to ensure that 
we continue to free communities from the 
scourge of single-use thinking.  

 
 

From citizen science though to the Brand 
Audit and the National Geographic 
collaboration; From the Million Mile Clean to 
joining us at the Plastic Free Communities 
Conference; From taking to the beaches of 
Cornwall for the G7 Summit paddle out to 
marching on the streets of Glasgow, London, 
Brighton and Newcastle for COP26; Plastic 
Free Communities have come together to 
deliver exceptional results in the face of 
adversity. Thank you for your commitment, 
time and energy.

As we move beyond the pandemic, we will be 
focused on helping even more communities 
achieve their accredited status to join the 
alumni of this cornerstone SAS campaign. 
We believe that local communities will 
be central to the ongoing response to the 
climate and ecological emergency, and 
that Plastic Free Communities are perfectly 
placed on the frontlines nationwide.
The programme has gone far beyond what I 
had the vision for in 2016 and I’m proud that 
every person involved is part of the growing 
SAS family of Ocean Activists.
For the ocean.
Hugo

Hugo Tagholm
Twitter: @hugoSAS

The pandemic has shown us just how important local 
communities are to our sustainability. Over the last two 
years, people have come together in a new and powerful 
way to get through the challenge that Coronavirus has 
thrown at us all. Working together, supporting each other, 
sharing and keeping an eye on our neighbours. We have 
all learnt to adapt at record pace and accommodate 
changes in our lives that just two years ago we may have 
never dreamt of. A step change in our lives to protect the 
people around us.

Fore-
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Environmental Impact 
 • 94% reduction in single-use items 

that respondents decided to tackle
 • Extrapolated data estimates 

around 43.3 million items are 
eliminated every year through the 
campaign

 • 29 million plastic items can be 
directly attributed to the efforts of 
SAS Plastic Free Communities 

 • 90% of the single-use plastic 
eliminated was by businesses

 • 92% of awarded businesses were 
confident that plastics eliminated 
had not come back into use

 • Plastic food packaging was 
largely replaced with compostable 
alternatives

 • Drinks cups and bottles were 
primarily reduced through refill

 • There is concern and confusion 
over bio-degradable and industrially 
compostable packaging, which 
many respondents referred to as 
“greenwashing”

 • The cost of plastic replacements 
was also raised as a challenge by 
66% of respondents

 • 47% of individuals and 33% of 
businesses increased the amount 
of single-use plastics due to 
the Covid-19 pandemic, largely 
because there was no choice in 
packaging

Wider Impact  
 • 80% of those involved are 

more aware of local and global 
environmental issues

 • Further environmental actions 
were taken as a result of the 
campaign

 • People involved have a greater 
sense of belonging in their 
neighbourhood

 • 80% said that they feel more 
connected to nature and their 
local environment 

 • … and are considerably more likely 
to spend time outdoors than the 
population in general

 • 95% of respondents said that 
they make an effort to use local 
businesses

 • 90% prefer to use businesses who 
have taken action on becoming 
plastic-free 

Plastic Free Communities is a Surfers Against Sewage 
campaign to inspire, unite and empower communities 
to break free from single-use plastic and eliminate it 
at source. The campaign centres on a toolkit which 
focuses on achieving objectives in five areas: 

1. Working with the local council
2. Encouraging local businesses to  
 reduce single use plastic
3. Signing up community groups, schools  
 and organisations 
4. Holding events and actions open to all
5. Setting up a steering group to drive  
 the movement

Once a community has achieved these objectives it 
receives the SAS Plastic Free Communities award.

Insley Consulting Ltd was commissioned in 2021 
to undertake an independent evaluation of the 
campaign, including the amount of plastic that has 
been reduced as a result. This report pulls out some 
of the key stats on the movement. 

Executive  
Summary

 • 831 communities are signed up 
to the Plastic Free Communities 
campaign

 • An estimated 29.4 million people 
live in a signed-up community, 
44% of the UK population

 • 136 communities have achieved 
the Plastic Free Communities 
award

 • 4,590 businesses have signed 
up, 86% are awarded Plastic Free 
Champions

 • 3,460 Community Allies (schools, 
groups, events & organisations) 
are part of the campaign 

 • 230 councils have resolved to 
reduce plastic usage and support 
plastic free initiatives

 • An estimated 16,620 people 
volunteer for the campaign 

 • Community Leads surveyed 
organised an average 28 events 
each, over the last three years

 • Community Leads describe the 
campaign as “positive”, “very 
necessary and accessible”, which 
“brings people together”.

 • Covid-19 and resulting restrictions 
have been the biggest barrier for 
businesses and communities

Headlines Next Steps for SAS 
 • Focus on how to approach the 

five objectives, to help more 
communities achieve the Plastic 
Free Communities award 

 • Review and update targets, 
training and resources to support 
communities and enable more to 
take part 

 • Reflect the diversity of our 
communities and tell their stories 

 • Communicate regularly to inform, 
inspire and support volunteers 

 • Develop platforms for 
communities and build better 
links with other SAS campaigns

 • Continue to mobilise the 
movement through national and 
local activism
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Each year 12 million tonnes of plastic ends up 
in the ocean5, killing 100,000 marine mammals 
and turtles and a million sea birds6. Plastics 
consistently make up 80% of all marine debris 
studied7 and approximately 5,000 items of 
marine plastic pollution have been found per 
mile of beach in the UK8.

Plastic pollution is also a climate issue. 99%  
of plastic is derived from fossil fuels, with 
carbon emissions from production set to more 
than triple by 20509. 

Plastic Free Communities was created in
2017 by Surfers Against Sewage to tackle
this tide of plastic pollution, at source10.  
The grassroots community campaign 
empowers, emboldens and connects people  
in a shared journey to free where they live  
from avoidable, throwaway plastic. 

Together we tackle plastic, from beaches, 
rivers and green spaces, all the way back to  
the brands and businesses who create it.

Plastic is endemic to our 
everyday lives, with  

38.5 million  
plastic bottles bought every  

day in the UK1 and  

7 million  
disposable coffee cups.2  
Lunch on-the-go creates  

11 billion 
 items of single use plastic 

waste each year.3  

4.3 billion  
disposable period products are 

used in the UK every year.4   

1. House of Commons Environmental 
Audit Committee Plastic bottles: 
Turning Back the Plastic

2. House of Commons Environmental 
Audit Committee. Disposable 
Packaging: Coffee Cups. Second 
Report of Session. 2017–19

3. Hubbub Report, May 2019
4. City to Sea

5. Eunomia, 2016
6. UK Government, 2018
7. IUCN, 2020
8. Marine Conservation Society, 2016
9. Centre of International Environmental 

Law, May 2019
10. https://www.youtube.com/

watch?v=du7rE3sQ_tE
11. https://plasticfree.org.uk/community-toolkit/

Quick Facts How Plastic Free 
Communities Works

The Offenders  
Plastic Free Communities focus on the top offenders 
of single-use plastic pollution. 
1. Plastic bottles 
2. Coffee cups & lids 
3. Plastic cutlery 
4. Plastic takeaway packaging 
5. Avoidable food packaging 

6. Plastic bags 
7. Bathroom plastic 
8. Plastic drinking cups 
9. Condiment sachets 
10. Balloons

We do this with a five-step toolkit which enables 
communities to lay the foundations of their journey to 
reduce avoidable, throwaway plastic at source.11

1

2

3

4

5

6

8

9

10

7

Community Events & Actions 
 hold events and actions to raise awareness that are open and 
accessible to all  

Community Allies
work with existing groups, schools, venues and community 
spaces to spread the plastic free message 

Business Champions
sign up local independent businesses to eliminate at least 
three single-use plastic items 

Local Governance
work with local councils to put in place the Plastic Free 
Communities resolution 

Set up a Steering Group 
to collaborate, strengthen work and drive local responses

01.

02.

03.

04.

05.

On completion of the toolkit, a 
community is awarded Plastic Free 
Communities status and goes on to 
deepen their work on plastic reduction 
locally.    

Our Plastic Free Communities also act 
on a national level, forming a powerful 
network connected to Surfers Against 
Sewage actions and campaigns, to 
lobby government and industry.    

The Objectives  
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Insley Consulting Ltd was commissioned in 2021 to 
undertake an independent evaluation of Plastic Free 
Communities, to include the amount of plastic that 
had been reduced as a result of the campaign. 

To provide a strong evidence base, Insley Consulting 
sought to ‘triangulate’ data by capturing evidence 
from three sources: 

The Plastic Free  
Communities 
Survey, 2021

The survey was promoted by SAS 
directly and by Community Leads 
throughout July and August 2021.  
There were 461 usable responses, 
which gives a low margin error of  
6% and good confidence in the results

Not all respondents were asked 
all questions, depending on what 
category they fell under (e.g. business, 
community lead, individual)   
 

 
 

of Community Leads who 
responded were accredited 
Plastic Free Communities.  
of businesses were 
accredited Business 
Champions.

Data from the survey was then 
extrapolated to show the impact of  
the campaign on plastic reduction 
across all Plastic Free Communities.

Politicians

Local
Government

Community
Allies

Independent
Businesses

Local
Steering
Group

Individuals

A clear voice, an ownable territory, a distinct 
behaviour, single minded focus on outcomes.

A powerful  community  
movement taking action  
on single-use plastics

HOW WE WORK

Brands consumers

Analysis of 
dashboard 

data provided 
by SAS

Survey to 
communities 

and businesses 
involved in 

Plastic Free 
Communities

Semi-structured 
interviews with nine 
Community Leads, 

Businesses and 
Community Allies

29%

71%
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Our Communities 

16,620

14

85,920

Community Leads, Plastic 
Free Champion businesses 
and Community Allies told 
us they liked being part 
of something bigger and 
felt part of a “nationwide 
pressure group”.   

Being part of a wider 
network of activists 
gave them a “chance 
to influence policy and 
decision making” and  
the “kudos of being  
linked to SAS”.

An estimated 
29.4 million 
people live in 
a Plastic Free 
Community 

There are 831 communities in the 
network and 136 are awarded with 
the Plastic Free Communities Status.

136

Urban

Rural

44%

hours of time on average are given by 
our volunteers every year.

volunteers are estimated to be a part  
of the campaign.  

Community types based on council area:  

Town   34% 
Parish   22% 
Borough   15%  
City   8% 
Community Council  7% 

County or Unitary Authority 6%  
District   4% 
International  2% 
University   2% 
(Governing Bodies)  

 

Thanks to all involved. I’d say it’s one the best campaigns we have  
- very effective, inclusive and catching

 
Community lead survey respondent

Four commercial 
communities: 

 • Canary Wharf
 • Knight  Frank
 • ZPG 
 • The Met Office 

60% of Plastic Free Communities 
are classed as urban and 40% are 
classed as rural 16,620

14

85,920

Town 34% 
Parish 22% 
Borough  

15% 

Town

Parish

Borough

– that’s 44% of the UK population.

Universities 
Colleges
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Businesses join the campaign and work to eliminate 
at least three single-use plastic items, at which point 
they become ‘Plastic Free Champions’.

schools have achieved 
the Plastic Free Schools 
award.

of awarded schools are in 
a Plastic Free Community 
(65) indicating the 
strength of the campaign 
in driving local action.  

schools across the UK 
are registered as a Plastic 
Free School. 
 
of registered Plastic Free 
Schools are in a Plastic 
Free Community (635).

Business types to have signed  
up to Plastic Free Communities   
Independent high street businesses are central to the 
campaign. A breakdown of businesses involved shows the top 
three categories are cafes, retail and restaurants/takeaways
734  Cafe 
687  Retail
645 Restaurant/Takeaway
361  Goods Store
343  Other
245  Accommodation
242  Bar/Pub
239  Office Based
136  Sports
135  Services
131  Hair & Beauty

117  Gallery/Studio/Museum
104  Entertainment Venue  
78  Bakery
76  Education
71  Online
70  Medical
53  Vets and Pets
48  Butchery
32  Farm
43  N/A

Plastic Free July has really opened things up, as local businesses 
and shops respond when you work with children! We have had a 

poster competition judged by our Mayor - posters are all over the 
town in the shop windows - the headmaster of the primary school 
got them onto Newsround and they are going back to speak to the 

children. The Shropshire Star went to the school to take photos and 
interview the children. That created a big buzz! So this is just a start.  

 
Community Lead Survey Respondent

Plastic Free  
Business Champions 

Community  
Allies   

people are estimated to 
have been reached by 
the campaign who are 
employed in a business 
taking action to reduce 
plastic. Around a quarter of 

businesses have gone on to 
inspire other businesses to 
become plastic free. Those 
who inspired others have 
recruited an average of five 
businesses each.

 

It’s made us think about the single-use items we have in our shop. 
I thought we were doing well already, and we were, but then listing 
them out to see what we have has highlighted many more very easy 

swaps that we can and have since made.  
Community Lead And Business Survey Respondent

Community Allies are existing groups, 
schools, venues and community  
spaces who help spread the plastic  
free message and encourage action  
to reduce single use plastic. 

councils have passed the Plastic Free 
Communities Motion stating they will:   

act by example and remove  
single-use plastic items from 
premises & operations  
support all plastic free initiatives  
in its area 
put a member on the local Plastic 
Free Community steering group

01

02

03

13,77013,770

Cafes  
Retail & 

Restaurant
 /Takeaway

86% 
Plastic Free  
Champions

Cafe

Retail

Take 
-away

businesses are signed up, with 86% 
awarded Plastic Free Champions (3963) 

4,590 4,590 
Community Allies are part of the 
campaign. In addition across the UK

3,460 3,460 

230

3,112 164

20% 40%

230
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29  
Million 

of these items 
are estimated  
to be attributable  
to the Plastic  
Free Communities  
campaign. That’s 67%. 

23,268 

 

How the plastic 
reduction was 
calculated: 
We took the average item 
reduction per survey 
respondent and applied that 
to the number of people 
and organisations who had 
signed up to the campaign.  

There were two survey 
respondents whose plastic 
reduction was thought to 
not be representative of the 
campaign as a whole.  We 
therefore removed the data 
for these outliers before 
calculating the averages 
and added them to the 
campaign-wide calculation 
after the extrapolation.

Estimated figure

Estimated figure

Estimated figure

Respondents 
to the 2021 
Survey are just 
a small part of 
Plastic Free 
Communities.  
The annual number 
of single-use plastics 
eliminated through the 

whole campaign was 
estimated by extrapolating 
data from these  
respondents and applying  
it to the campaign as  
a whole. 

This number is still likely 
to be an under-estimation, 
given the number of 
companies with large 
customer bases who didn’t 
take part in the survey. 

Through community action Plastic Free Communities form 
a powerful national voice, taking part in Citizen Science and 
SAS campaigns to influence government and industry.   

communities contributed to the Brand 
Audit, the largest cohort of SAS Community 
volunteers to take part13.   
community data sets were collected 
every month for six months to monitor 
plastic pollution from Covid-19, as part 
of a University of Plymouth and National 
Geographic research paper14 which will be 
published in 2022.

12  www.sas.org.uk/organise-a-mass-unwrap/ 
13 www.sas.org.uk/news/exposed-dirty-dozen  
14 www.plasticfree.org.uk/2021/08/06/plastic-free 
 communities-join-forces-with-national-geographic-for 
 research-on-ppe-pollution/

The huge amount of data collected all over the UK 
from Surfers Against Sewage volunteers is incredibly 

valuable. It is one of the largest litter recording activities 
conducted for scientific research. The information 
obtained will help us to understand accumulation of 

specific litter types, rate of accumulation and the impact 
that COVID-19 has had on plastic pollution.

 
Dr. Imogen Napper,  

Research Fellow At The University Of Plymouth

events, open and accessible to the 
whole community, have been held 
across the UK to raise awareness and 
take action. These include beach, 
river and street cleans, Mass Unwrap12 
supermarket actions, workshops and 
evidence gathering.

Actions  
and Events  

23,268 
43.3  
Million 

Plastic reduction  
for the whole campaign 

single-use plastic items are 
estimated to be eliminated by 
Plastic Free Communities every 
year. We estimate that you could  
fill a 25-metre swimming pool 14  
times by the number of plastic  
cups and drinks bottles eliminated.  

69 
100 
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6 out of the top 10 items 
eliminated through the 
campaign as a whole relate to 
the food and drink industry.  
Top 10 items reduced  
through the campaign  
(extrapolated annual data)

 • The two single-use plastic items 
reduced the most by survey 
respondents (food packaging 
trays and magazine wrappings) 
account for 77% of items 
eliminated and were replaced by 
home compostable alternatives. 
Because this is down to the efforts 
of two organisations, this may not 
be replicated in the campaign as a 
whole. 

 • Drinks cups and bottles, 5% of 
items eliminated, were primarily 
reduced through refills.

 • An average of 35% of respondents 
used refill or re-use options.

 • 17% of respondents used no 
replacement.

 • 29% of respondents used bio-
degradable or compostable 
alternatives.

 • 19% used other replacements  
(e.g., glass, tin, wood or card).

of businesses surveyed were confident 
the single-use plastics that were 
removed in the run up to their award 
had not come back into use  
(for reasons other than Covid-19).   
3% said they had.  5% weren’t sure.

92% 

Plastic 
reduction  
of survey 
respondents

Food packaging 
8,950,699

Disposable cups 
6,151,617

Bottled drinks  
(inc tetra pack)  

4,283,342

Plastic straws 
3,877,060 Plastic cutlery 

2,825,359

Disposable 
face masks 
3,335,646

1. 2.

3. 4. 5. 6.

7. 8. 9. 10.

Items removed  
& replacements  

Plastic bags 
2,535,283

Takeaway 
packaging 
1,970,117

Toiletry 
bottles 

1,216,574

Single-use 
Wipes 

1,157,341

268 respondents told us how  
much plastic they’d eliminated:

318,573 
single-use plastic  
items per month  

3.8 million 
plastic items per year 

94%  
average reduction in  
the items they tackled

Businesses  

 • average 96% reduction in  
the items they tackled

 • eliminated an estimated  
287,659 items per month 

 • that’s over 3.4 million items 
every year

 • 90% of plastic eliminated 
by respondents was by 
businesses

Individuals  
(including Community Leads) 

 • average 81% reduction in  
the items they tackled

 • eliminated an estimated 
15,256 items per month

 • That’s 183,066 items a year

Community Allies 

 • average 80% reduction in  
the items they tackled

 • eliminated an estimated 
15,658 items per month 

 • that’s 187,897 items a year
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Items that survey 
respondents find difficult 
to eliminate are:

There are also challenges 
with alternatives, with a 
lack of replacements and 
higher cost of alternatives 
being the biggest 
concerns:

Several respondents were 
concerned about the use 
of biodegradable and 
industrially compostable 
packaging, when facilities 
are not available in many 
areas. Many felt this was 
“greenwashing”.

Challenges bringing in plastic-free alternative products

Alternative  
not available  

Higher  
cost  

Confused by best  
option/alternative  

Too time-consuming  
to find/use alternative  

Other

I’d like to switch to milk deliveries in glass 
bottles, but the price is much higher than 
plastic bottles.
Individual Survey Respondent
 

The consumer will go for what is cheaper, it is 
only by targeting the manufacturers of plastic 
that you will remove it from the food chain.
Individual Survey Respondent

Challenges

Food packaging 
when shopping at 
supermarkets 

Milk, dairy-free 
milk and drinks 
bottles 

Crisps, biscuits 
and snacks 

Shop-bought 
sandwiches and 
hot food takeaway 
containers 

Personal care 
products, toiletries, 
medication  
and make-up 
 

Cleaning products 
and bin liners 

Dog poo and  
nappy bags 

Plant pots  
and compost 

Cling film 
and  gloves in 
commercial 
kitchens  

Covid related items 
 
Plastic pens 

Plastic bags when 
online shopping 

 

“My supermarket wants to separate items such as milk 
and wine using red bags that are not sealed. They use 

them even though I specifically say “no extra bags” but 
it is their company policy to separate items this way. I 
give the bags back. Online shopping is very popular as 
people are so busy, so this must be a huge source of 

plastic waste.”
 

Individual Survey Respondent

It is very upsetting that manufacturers and 
advertisers continue to promote products 
that appear to be environmentally friendly 
when they are blatantly not. 
Business Survey Respondent 
 

I hate bio-degradable/compostable 
alternatives - I do not want to persuade local 
businesses to invest in them. 
Community Lead Survey Respondent

Cost Considerations
The cost of plastic 
replacements was raised 
as a challenge by 66% of 
survey respondents, a 
challenge for businesses 
and individuals alike:

68%
 
66% 

34%
 
11%
 
16%
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Awareness and  
Community Cohesion 
  

Very strongly           Fairly strongly           Not very strongly            Not at all strongly

Collective community action and 
community cleans have led to 80% of 
people feeling more connected to nature 
and their local environment. People 
involved in Plastic Free Communities 
have a greater sense of belonging in 
their neighbourhood than the public in 
general. 95% of respondents feel very or 
fairly strongly that they belong in their 
neighbourhood, compared to 65% of the 
population in general.

I feel like I belong in my neighbourhood 
Feeling more connected to local area (survey respondents,  
benchmarked against the Government’s Community Life Survey data, 2020/21)

Gov’t Community Life Survey data

80% of respondents said they are more 
aware of the problems caused by single-
use plastics as a result of the campaign.  
Respondents described having “more 
conversations” and a genuine sense 
of the community coming together to 
tackle environmental and sustainability 
challenges.

The campaign has also led to 80% of 
respondents being more aware of other 
environmental issues. 

29%  Strongly agree
51%  Agree
16%  Neither agree nor disagree 
3%  Disagree
1%  Strongly disagree

I'm More  
aware of local 

and global 
environmental 

ISSUES as a  
result of the  

campaign
I have seen community 

pride, community 
collaboration, a tangible 

and genuine desire to 
do more to protect the 

environment.
 

Community Lead Survey Respondent

41%

54%

20%

45%

26%

9%

5%
0%

54%

 

 
 

 

I am much more engaged in the local community, 
especially with shop owners, businesses and local 

government. Running the campaign and gaining the 
accreditation for the whole of the district has exceeded 

my expectations and has been hugely rewarding.
 

Community Lead Survey Respondent

The collaboration among our 
townspeople is huge. Thousands 

are now engaged in beach and park 
cleans. Our Adopt a Beach has been 

a huge unique campaign with all 
94 of our 9kms of beach adopted 

some many times over. Our 10-day 
Spring Water Festival engaged with 

hundreds from all age groups.
 

Individual Survey Respondent

I love being the 
 ‘plastic lady’ 

…I have a reputation now.
 

Community Lead Survey Respondent

I am truly getting 
involved in the concept 

of ‘be the change  
you want to see in  

the world’
 

Business Survey Respondent

People involved in the campaign spend 
considerably more time outdoors, 
which is a well-documented benefit to 
wellbeing. Almost half of respondents 
(45%) spend leisure time outdoors every 
day or more than once a day, compared 
to just 16% of the public in general.

While there was no statistically 
significant difference in the wellbeing 
of survey respondents compared to the 
population as a whole (using ONS data 
from 2020/21), 82% of respondents said 
that they felt fitter or stronger as a result 
of their involvement in the campaign.   
Qualitative survey data indicates many 
feel an increased sense of purpose:

Several respondents spoke about 
“increased confidence” and “hope” 
when talking about the difference that 
Plastic Free Communities had made 
in their lives, and the campaign being 
“uplifting” and “a real confidence 
boost”.
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Economic  
Impact     

95% 45%  
Agree

51%  
Strongly  

Agree 90% 42%  
Agree

49%  
Strongly  

Agree

95% of respondents try to use local 
businesses whenever possible. This 
indicates some contribution by Plastic 
Free Communities towards a healthy 
local economy. 
 
 
 

90% of respondents said that they 
prefer to use businesses who have 
acted on becoming plastic free to 
 those who have not.

Businesses are hugely important to the 
success of Plastic Free Communities 
because of the sheer volume of 
single-use plastics that run through 
the storerooms and tills of local 
independents. Survey respondents 
valued local businesses, particularly 
those working towards becoming 
plastic free.

 

 

New businesses are springing up 
to offer refill services.  Other new 

businesses have built in an  
eco-friendly low plastic model into 
their business right from the start.

 
Community Lead Survey Respondent

Businesses have been great, and the domino effect 
is starting, they are really proud of their status and 

using it to promote business. I really like that it 
helps the independents too.   

 
Community Lead Survey Respondent

Some respondents said that their 
interest in becoming plastic free 
in their community had led to the 
emergence of new businesses, which 
is excellent news for our high streets.

Accreditation as a Plastic Free Business 
Champion was felt to be an important 
signal by some businesses that they are 
taking positive action to reduce their 
environmental footprint.

Most businesses said that they 
were proud to be associated with 
the campaign; several said that their 
involvement had helped them to gain 
publicity, raise awareness and generate 
support from the community.

 

Accreditation shows my 
customers that I’m serious about 
reducing my plastic use, not just 
claiming to be making an effort.  
It’s fantastic to be closer to my 

local community as a result.
 

Business Survey Respondent
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The aim of Plastic Free Communities 
is to inspire individual and community-
level action. Over two-thirds of 
respondents (193 out of 287) indicated 
that other environmental actions 
taken were directly attributable to the 

campaign. Feedback from the survey 
shows how the campaign has not only 
inspired plastic reduction, but also led 
to inspiring initiatives and alliances in 
communities including: 

Given that there is a 94% reduction in 
single-use plastic items that people, 
businesses and allies have chosen to 
tackle through the campaign,  

Surfers Against Sewage is making,  
and will continue to make, strides 
forward in the fight against plastic 
pollution. 

Inspiring Plastic  
Free Communities  

Working with 
councils 

to develop 
and promote 

environmental 
policies  

such as increased recycling and putting 
up signs in local parks that encourage 

people to pick up rubbish.

Link
ing u

p with 

othe
r com

muni
ty 

grou
ps 

 

including Friends of the Earth, Transition 

Towns, Environmental Action Groups, Litter 

Groups, tree planting schemes, Community 

Energy schemes, Rotary Club and Zero 

Carbon initiatives.

Setting  
up new 

environmental 
groups  

who have helped to plant trees, give 
talks and local walks, run pop-up 
exhibitions, set up a community 

wildflower garden and community 
larder, work with housing 

developers, develop a slipways 
network, promote bicycle routes, 
and other activities to reduce car 

domination in our towns.

Activ
ism a

nd 

camp
aigni

ng 

at ev
ents 

such as COP, Great Big Green Week, 

community rallies, Safer Sand Campaign, 

Litter Free Streets, and on topics from 

climate change to sustainable living.

 

The campaign has greatly benefited our communities 
and significantly reduced plastic usage of those 
involved. It is inspiring, and the efforts of those 

involved are truly remarkable.  
 

Emma Insley, Evaluator 

The work does not stop here.
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The future for Plastic  
Free Communities 
We have a clear and strong vision for 
2022 and beyond. As a result of the 
Plastic Free Communities survey and 
feedback within it, we also know where 
we can build on the initial impact of the 
campaign to drive more change on a local 
and national level. As a result we will:

6. Continue  
to mobilise  
the movement through national and local 
activism, forming a powerful collective 
voice that effectively campaigns for the 
protection of the ocean 

2. Review 
 and update targets, training and 
campaign resources where needed, to 
support our communities and enable 
more to take part 

3. Develop  
communication platforms for our 
communities and build better links 
with other SAS Communities, to 
strengthen and deepen grassroots 
action across the UK 

4. Communicate 
regularly with our communities, 
businesses, allies and individuals to 
inform, inspire and support them on  
their plastic free journey

5. Reflect  
the diversity  
of our communities and tell their stories 
in order to raise awareness, share 
experience and use our learnings to 
create a more inclusive and accessible 
campaign 

1. Focus  
on how communities can work on the 
five objectives, in order to empower and 
enable more to achieve the Plastic Free 
Communities award 
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We live in a plastic world.  
It’s an extraordinarily useful, 
versatile, cheap material.  
And it’s everywhere.  

It’s a growth industry, with one in 
every ten barrels of oil now used to 
create new plastic. 

But together, we can make sure 
we kick our addiction to avoidable 
single-use plastic, and change the 
system that produces it. 

We can make sure we don’t choke 
our streets, parks and playgrounds 
with it. Because if it’s on our 
street today, then it’s in our rivers 
tomorrow, and our beaches and 
oceans forever. 

We can make sure each of us 
understands that we can change this, 
whoever we are and wherever we live. 
 

But we can only do all of this 
together. That’s why we’re proud 
to be part of our Plastic-Free 
Community. 

We’re part of a community network 
across the UK that’s tackling 
single-use plastic from the beach 
and green spaces, all the way back 
to the brands and businesses who 
create it.

We’re on a journey to unite our 
community in the fight against 
single-use plastics, wherever we 
find them.  

It starts here and it starts with us. 
And if you’re still reading this, that 
means you too. 

So join us and let’s free where we 
live from single-use, one plastic 
bottle at a time.

www.plasticfree.org.uk

OUR
MANIFESTO
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www.sas.org.uk 
www.plasticfree.org.uk

 


